Internationalised domain names may launch in 2009

Internationalised domain names could launch by early 2009, following the formulation of policies to better manage ambiguities, according to an industry expert.
Edmon Chung, chief executive of DotAsia, told ZDNet Asia on Wednesday that he is involved in a number of ICANN (Internet Corporation for Assigned Names and Numbers) working groups that are striving to introduce IDNs and it is "possible" that this could take place "early next year".

http://news.zdnet.co.uk/internet/0,1000000097,39383322,00.htm
Pizza.com domain name fetches millions

Who would've thought a generic domain name would still have the capacity to pull in big bucks? Chris Clark, the seller of "Pizza.com," seemed a bit in shock after he managed to rake in $2.6 million from the auction of the domain name. 

"It's crazy, it's just crazy," he told the Baltimore Sun after the close of the auction on Thursday. 

http://www.news.com/8301-10784_3-9912380-7.html#
Beat the domain name gold rush

The sale of pizza.com for two million dollars is a reminder businesses need to lock in their internet domain names now before the Australian rules change.

Currently it’s awkward, but not impossible, to sell a .com.au domain name, but the Australian domain administrator, auDA, has announced it will allow Australian names to be traded sometime this year.  

When this change comes into effect we can expect to see a mini “land boom” with speculators grabbing names they think are likely to be worth something.

These internet speculators can be split into two groups; domain parkers and cybersquatters.

http://www.smartcompany.com.au/Blog/Paul-Wallbank/20080407-Beat-the-domain-name-gold-rush.html
Can ICANN Help Protect My Trademark? It Sure Can.

Editor’s Note: Angela P. Doughty is a member of the Business Section and Intellectual Property Practice Group at Ward and Smith, P.A.

As a business owner, you recognize that intellectual property can be as valuable as your real estate and other tangible business assets. For this reason, you have invested a substantial amount of time, money, and resources into developing and creating a recognizable trademark. Consumers have come to identify your high quality goods and services with your trademark.

http://www.localtechwire.com/business/local_tech_wire/opinion/story/2705756/
EU domain name nears three million registrations

The .eu domain has cemented its place in the top ten most popular top-level domains after registering a further 300,000 new domains last year.

The domain, which was launched to great fanfare by registry Eurid when over 70,000 firms applied in the first hour, had been criticised for being too bureaucratic and open to abuse by fraudsters.

Applicants in the sunrise period, for example, needed an affidavit from a lawyer confirming their "prior rights", including unregistered trademarks or company names, in order to register.

http://www.itweek.co.uk/itweek/news/2213648/dot-eu-closes-three-million
Google gains from Yahoo-Microsoft takeover drama: analysts

SAN FRANCISCO: Microsoft's unwanted courtship of Yahoo is spinning into a dramatic soap opera that analysts say is playing into the hands of Internet search king Google. 

While the US software giant says Google's dominance online is the reason it is eager to buy Yahoo, the California firm's efforts to stave off Microsoft leave Google free to concentrate on strengthening its grip on the market. 

"Our big take-away now is that as the situation gets more muddled with more participants and more uncertainty, it seems to solidify Google's standing in the industry," Cantor Fitzgerald analyst Derek Brown said.

http://economictimes.indiatimes.com/Infotech/Google_gains_from_Yahoo-Microsoft_takeover_drama_analysts/articleshow/2943979.cms
Yahoo to trial Google adSense search ads

Search engine Yahoo has announced plans to trial Google AdSense for Search service, which will deliver relevant Google ads alongside Yahoo's search results.

The two-week test will apply only to traffic from Yahoo users in the US and will be limited to no more than three per cent of Yahoo search queries.

Furthermore, it will not include Yahoo's extended network of affiliate or premium publisher partners.

According to Yahoo, the move is part of its exploration of strategic alternatives to maximise stockholder value, including exploration of potential commercial business arrangements.

http://www.vnunet.com/vnunet/news/2214054/yahoo-trial-google-adsense
Google's search unveils advertising boom

Google's plans to organise the world's information and make online searching easier is proving to be a boon for advertisers.

Google's vice president for search products Marissa Mayer, who is visiting Australia for the Search Marketing Expo in Sydney, said the company had changed significantly since she became the company's 20th employee in 1999.

"It was very messy. They couldn't even afford a cleaning crew," she said.

"There were computer parts all over the office. We even printed our own business cards."

http://news.smh.com.au/googles-search-unveils-advertising-boom/20080411-25ey.html
Google is the only winner in Yahoo-Microsoft war

VOLISH PLANS to take over Yahoo seem to be assisting rival Google to take over the world.

The strokers of beards and people in the know are starting to think that the hostile battle between Yahoo and Microsoft will get so tacky it is good news for Google.

One of the ideas that Yahoo is looking at to see off the Vole is an experimental advertising alliance with Google leading to a merger with AOL. Google also owns a five per cent stake of AOL.

http://www.theinquirer.net/gb/inquirer/news/2008/04/11/google-winner-yahoo-microsoft
Yahoo! In Merger Talks With AOL; Microsoft, News Corp Discuss Joint Yahoo! Bid Per Media Reports [YHOO]

4/10/2008 5:06:58 PM Yahoo! Inc. (YHOO) has turned to rivals Google (GOOG) and AOL to stave off Microsoft's (MSFT) aggressive bid to take control of the web portal, while media reports the possible involvement of News Corp. (NWS) in a joint bid with Microsoft for Yahoo!. The Wall Street Journal reported that Yahoo was in an advanced stage of negotiations on a deal with AOL, indicating the possibility of the two combining online operations. In a calculated move yesterday, Yahoo entered into a partnership with Google in a two-week experiment that will show search-driven Google adverts alongside the search results of Yahoo's website.

http://www.rttnews.com/sp/todaystop.asp?date=04/10/2008&item=78&vid=0
Yahoo! Turns To AOL To Curb Microsoft Bid

Sunnyvale, CA (AHN) - Internet company Yahoo! is seeking to merge with AOL in an attempt to block a $40-billion acquisition bid by rival Microsoft.

The deal would allow Yahoo! to take control of AOL and qualify for investments from AOL's parent company Time Warner.

According to the Wall Street Journal, the merger would also lead to the repurchasing of Yahoo! shares, all priced reportedly somewhere between $30 and $40 a share - a figure higher than Microsoft's acquisition offer.

Several analysts eyeing the possible Yahoo!-AOL deal described the partnership not only as a potential saving grace for Yahoo!, but a lifeboat for Time Warner as well.

http://www.allheadlinenews.com/articles/7010603586
SkiResorts.com Takes Lift to Top of the Domain Sales Chart After $850,000 Deal

Moniker.com closed the $850,000 sale of SkiResorts.com this week, a deal that ranks as the fourth highest sale reported so far in 2008. Moniker handled the sale for Rick Latona who sold two other domains that landed on our Top 20 chart through his own site, RickLatona.com. One of those, StCatharines.com, completed the top ten after going for $19,000.

http://www.dnjournal.com/domainsales.htm
Registrars Prepare for All-New Domain Extension – .ME  

PODGORICA, Montenegro--(BUSINESS WIRE)--.ME Registry officials today announced the roll-out plan for .ME, the new domain name extension. .ME is expected to be utilized as both a personalized Web address and as a catchy business marketing tool around the world. 

The registry will begin accepting .ME applications in May, for the start of what is known as the General Sunrise Period, a time when only trademark owners can apply. However, registrars who sign up before that time can start accepting Sunrise and Landrush applications and pre-registration requests, as soon as they’d like. As was the case with .ASIA, multiple parties will be allowed to submit applications for the same domain name. Domain names that receive more than one application will go to an auction process. 

“We believe .ME has incredible potential for Internet users worldwide,” said Predag Lesic, the registry’s executive director. “Think about it, with a .ME domain, the Internet will, quite simply, be all about YOU. For the first time in Internet history, domain names are essentially personal.” 

http://www.businesswire.com/portal/site/google/?ndmViewId=news_view&newsId=20080409005610&newsLang=en
Virtual Real Estate Up for Grabs; Savannahrealestate.com

NLV Media, LLC, an Internet strategy consulting firm headquartered in Savannah, Georgia, has been hired as the exclusive broker for the “leasing” of the Internet domain name:SavannahRealEstate.com
Savannah, GA, April 09, 2008 --(PR.com)-- NLV Media, LLC, an Internet strategy consulting firm headquartered in Savannah, Georgia, has been hired as the exclusive broker for the “strategic leasing” of the Internet domain name:SavannahRealEstate.com. NLV Media offers domain name consulting and brokering as well as customized marketing and advertising campaigns.

NLV and some industry experts point to SavannahRealEstate.com as the “golden ticket” for doing business in and around Savannah. “It is clearly and undeniably the single most powerful domain name in its class”, said Niko Younts, NLV Media’s CEO and founder. SavannahRealEstate.com is a category-generic domain name that has a proven track record via web research and statistics. Last month alone the domain statistics tracked well over 50,000 hits. This short, intuitive and memorable domain enables its owner to attract and maintain new visitors and facilitate repeat clients.

http://www.pr.com/press-release/79988
Microsoft and Yahoo!, Search Engine Partners?

Until recently, there were five major players in the search engine world: Google, MSN, AOL, Ask.com, and the Yahoo! search engine. These top Internet search engines quickly could be narrowed down to four, however; AOL uses the Google algorithm and will yield nearly identical results. Further narrowing is rapidly occurring ? Ask.com seems to be stepping out of the spotlight to focus on specific markets, and in early March 2008, Microsoft began attempting to purchase the Yahoo! search engine. If there are just two top search engines with which to be concerned, what does this mean for your business and for SEO as a whole?
http://internet.itbusinessnet.com/articles/viewarticle.jsp?id=357145
Yahoo May Outsource Pay-Per-Click to Google

Yahoo (NASDAQ: YHOO) has started a test with Google (NASDAQ: GOOG) to determine if it can make more money using Google’s ad feed than its own, reports Wall Street Journal. 

The deal involves 3% of search queries on Yahoo’s site, which will show Google Adsense for Search ads instead of Yahoo’s own search ads. Yahoo is trying to show that it has greater revenue potential that Microsoft (NASDAQ: MSFT) gives it. Essentially, Yahoo is saying that Google ads deliver more revenue per click than its own:

http://domainnamewire.com/2008/04/09/yahoo-may-outsource-pay-per-click-to-google/
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