ICANN relaxes domain-name rules
The Internet Corporation for Assigned Names and Numbers voted on Thursday to relax rules for naming websites.
At its meeting in Paris, the Internet Corporation for Assigned Names and Numbers (ICANN), a not-for-profit organisation that oversees the naming scheme for websites, voted to accept a proposal that will allow companies to purchase new top-level domain names ending in almost whatever suffix they choose.

So, for example, instead of being restricted to sites ending in .com or .org., eBay could have a site that ends in .ebay, or New York City could end its website address with .nyc.

http://news.zdnet.co.uk/internet/0,1000000097,39440158,00.htm
Your money or your domain name!

Way back in the mists of time - January this year to be exact - in my Backspin column I wrote about Network Solutions Inc. (NSI) and its practice of "front running." Allow me to quote myself to explain front running: 

“Let's say you were starting a new company and you were going to, oh, I don't know, say, sell VoIP to retired sailors. You might have an "ah ha" marketing moment and decide that "callmeishmael.com" was the perfect domain name. (I use this name merely as an example because it amuses me; someone currently owns it and wants $2,288 for it. Good luck to them.) / So, with dreams of naming perfection and a subsequent IPO dancing in your head, you might well have gone to Network Solutions and searched the Whois service to see if the name was available. Should you have done so you would have run up against what others discovered: The name you just searched for was available but with a four-day 'lock' on it set by Network Solutions. This lock meant that you couldn't register the domain with a more reasonably priced registry service.” 

http://www.networkworld.com/newsletters/web/2008/062308web1.html
Overcoming RSS (Repetitive Statistics Syndrome)

A look at a common affliction among domainers.
Thousands of people suffer daily from Repetitive Statistics Syndrome (RSS). RSS is an obsessive compulsive disorder that involves checking revenue statistics from programs such as Google Adsense and domain parking multiple times a day. RSS sufferers know that checking their statistics repeatedly will not increase the final revenue number at the end of the day, but they can’t bring themselves to stop checking stats. This article will discuss RSS and what can be done about it.

History of RSS. RSS began with early incarnations of public e-mail services such as AOL and Prodigy. People who were new to e-mail would check their accounts multiple times each hour to make sure they quickly knew if one of their friends had forwarded a funny picture of a cat to them or if they needed to send out a chain letter to 7 people in order to stave off bad luck. This was called RES for Repetitive Email Syndrome.

http://domainnamewire.com/2008/06/25/overcoming-rss-repetitive-statistics-syndrome/
Google aims to rule advertising world

TORONTO - Google Inc. became one of the world's most famous companies by helping people find what they want on the Internet as quickly and easily as possible. Now the tech giant is poised to do the same for advertisers.

Google unveiled the details of its Ad Planner service June 24 in New York, with some observers saying it has the potential to revolutionize how companies spend their online advertising budgets and rival established web traffic measuring companies like ComScore Inc. and Nielsen Online.

"One of the barriers, no question, has been the lack of bulletproof measurements," said Toronto-based technology consultant Kaan Yigit. He referred to the skepticism about the accuracy of established Web traffic measuring companies that has held back online advertising spending.

http://www.canada.com/topics/news/world/story.html?id=78a549db-2a44-41d2-97f2-8fde62bb1d97
Yahoo! defends Google deal to shareholders

Yahoo!'s besieged board has written to shareholders to defend turning down a deal with Microsoft in favour of the search advertising pact it has since made with Google.

In the letter, co-signed by chairman Roy Bostock and chief executive and co-founder Jerry Yang, Yahoo! paints the rejected proposal in a dim light.

Microsoft's most recent proposal involved the software giant investing $7.73bn (£3.9bn) in Yahoo!, giving it a 16pc stake and effectively creating a floor for Yahoo's shares at $35.

http://www.telegraph.co.uk/money/main.jhtml?view=DETAILS&grid=&xml=/money/2008/06/27/cnyahoo127.xml
ICANN Policy Brief on Domain Monetization- Domain Tasting Killing Legitimate Use of Domains
In a recently released policy brief, ICANN addresses domain name monetization (PDF) as if it were a problem to be addressed. The policy brief begins by discussing and explaining domain monetization and Pay Per Click (PPC) advertising in layman terms. The paper further goes on to discuss domain tasting and points out that domain monetization, specifically PPC, is at the root of the problems of domain tasting. Later in the brief, ICANN suggests that domain monetization may also be preventing internet users from using domain names. Generally speaking, the policy brief places domain monetization at the center stage as a problem likely to be cited in future ICANN policy considerations.
http://www.domainnamenews.com/icann-policy/icann-policy-brief-domain-tasting-killing-legitimate-use-of-domains/1679
Cybersquatters target Euro 2008 gamblers

Online speculators are increasingly attempting to take advantage of fans wanting to gamble on the Euro 2008 tournament, according to a new report.

According to research by domain name management specialist NetNames, in the weeks building up to the tournament cybersquatters have been registering numerous domain names which lexically relate to Euro 2008 and betting. These domains have been furnished with lucrative pay-per click advertising (PPC) websites designed to make money from unsuspecting browsers.

There were multiple domain names, registered in the UK, which were either parked or cybersquatted – all of which included PPC advertising websites. 

http://www.netimperative.com/news/2008/june/9/cybersquatters-target-euro-2008-gamblers
Want a .mash Domain Name? It Could Happen
Finding a good dotcom domain name (without paying a hefty premium for it) has long been a virtually impossible task, leading otherwise obscure countries to offer up domain extensions like .tv, .to, and .fm. to allow you to register something with some semblance of being a real word. However, the domain registration system is about to get a major overhaul, opening up a limitless amount of possibilities when it comes to domain names.

http://mashable.com/2008/06/26/new-top-level-domains/
Yahoo promises more profits and 'better decision making'

Yahoo has unveiled a major restructure to drive profits and enable "better decision making" in a move designed to deliver on chief executive Jerry Yang's promise that it was right to reject a $47.5bn (£24bn) takeover by Microsoft.

The internet company has announced the formation of three new divisions to be overseen by the Yahoo president, Susan Decker.

An audience products division will be responsible for company-wide product strategy and product management.

Audience products will be led by Ash Patel, who has been running the company's platform and infrastructure group.

http://www.guardian.co.uk/media/2008/jun/27/yahoo.digitalmedia
Heart Internet spreads the love passwords

Web hosting outfit Heart Internet has caused security-conscious customers to skip a beat by sending them a handy text file email attachment containing other people's new passwords.

Last week Heart Internet decided to reset a bunch of FTP and eXtend passwords that had not been changed by their account owners for "an extended period".

Its explanatory email said: "Attached to this email is a file list showing all domain names which have had their password changed. The new password is shown next to the domain name." Thing is, the .csv file attached contained not only a list of all the domains affected, but also every new password.

It's unclear how many customers have been affected by the blunder, as Heart Internet has been somewhat shy about discussing it.

http://www.theregister.co.uk/2008/06/24/heart_internet_password_gaffe/
Get Ready for Limitless Domain Names

The Internet’s regulating organization has just approved a proposal to create an unlimited number of customized top-level domains. That means URLs will no longer be restricted to .com, .net, or .us-style suffixes; instead, anyone can apply to have any letter combination become a reality. 

Snagging a new name won’t be a simple procedure, however: ICANN will first require proof of a “business plan and technical capacity,” meaning you have to have thousands of dollars of server and router-type equipment to get through. A thorough review process will then make sure the suffix is not offensive and does not infringe on anyone’s intellectual property. The names are also expected to cost a minimum of $100,000 and as much as half a million, so the rush may not be as widespread as some have feared. 

http://www.inquisitr.com/1286/get-ready-for-limitless-domain-names/
Still a role for virus blockers

SECURITY software maker McAfee has been tracking almost 10 million websites in 265 countries, and says Hong Kong, China, The Philippines, Romania and Russia are the most dangerous domains, with between 6 and 7 per cent of all sites rated as risky.

McAfee chief executive Dave DeWalt says Hong Kong jumped 28 places in the latest mapping exercise, taking over the mantle from Tokelau, population 1500, after the tiny island nation cleaned up its registration processes last year. 

The safest country for web surfing is Finland, followed by Japan and Norway, but Australia's .au domain is also safe, with risky sites rated at a low 0.27 per cent of the total.

http://www.australianit.news.com.au/story/0,24897,23908323-24169,00.html
Go Daddy Reaches 30M Domains

June 26, 2008 -- (WEB HOST INDUSTRY REVIEW) -- Domain registrar and web hosting provider Go Daddy (godaddy.com) announced on Thursday that with the registration of domain name RulesOfSaving.com, the company now has a portfolio of an industry record 30 million domain names. 
The milestone demonstrates that despite a struggling US economy, the Internet market is thriving considerably. Forrester Research forecasts online spending in 2008 will increase by 17 percent while Go Daddy anticipates even higher numbers.  

The company's projections, based on recent months, reveal a 72 percent increase this year over last, in terms of revenue generated by customers with websites powered by its e-commerce tool, Quick Shopping Cart.

http://www.thewhir.com/marketwatch/062608_Go_Daddy_Reaches_30M_Domains.cfm
How Global Should the Internet Be?

Lest you think a U.N. meeting to discuss the future of the Internet would be a ponderous, low-key affair, consider this remarkable tale. Back in 2003, when the U.N. held just such an event in Geneva, the delegates unexpectedly decided to close the meeting to nongovernmental officials and to eject a handful of attendees. One of them was Paul Twomey—president of the Internet Corp. for Assigned Names & Numbers (ICANN), a private, nonprofit company that oversees technical aspects of the Internet's address system—who was escorted by guards to the exit.
http://businessweek.com/globalbiz/content/jun2008/gb20080623_136988.htm
Will New TLDs Affect Domainers?

The Domainer Meeting in Paris last week discussed the likely impact of new TLDs, likely to be approved by ICANN in today's board meeting. The consensus seemed to be domainers will face little impact from any addition to the number of TLDs now. 

Most people were of the view any new TLDs will take some time to get to a critical mass of registrations and public awareness for people to actually type in any domain names with any new TLD. The time take for this could take anything from a few years to never depending on how popular the TLD becomes. Jay Westerdal was of the view it could take 10 years for new TLDs to get a return on domain names in new TLDs.

However, some of the newer TLDs already available, such as .mobi, .eu and .asia may find some type in traffic. As awareness of .mobi grows, users may type in some of the more obvious domain name possibilities on their mobile device.

http://www.domainnews.com/en/general/will-new-tlds-affect-domainers.html
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